
 

Course: Management Theory 
 
Teaching hours: 60h 
 
Prerequisites: The course is primarily open to all PhD students at Gdansk University 
of Technology.  
This course is compulsory for PhD students assigned to Management&Quality track 
at Doctoral School of GUT 
 
 

Course outline 
 
Content 
This course aims at providing students with an in-depth understanding of theory in 
management. As a complex and dynamic system it does display clear sources and 
diffusion patterns. The resulting landscape is far from ordered, rather a proliferation 
of theories and concepts gives an abundance of lively thinking and practice. The 
interplay between a theoretical narrative and practice, as well as the other way round 
will be analyzed in detail. Students will be provided with guidance as far as 
developing theoretical contributions is concerned. In consecutive  course line the 
students will learn on how management takes several most influential concepts and 
their respective theoretical frameworks under detailed scrutiny with students. Starting 
with relevant challenges relative to innovative and meaningful research students will 
analyze the institutional thinking developments used to understand the shape, the 
behaviors and the relative homogeneity of firms. A normative pressure framework is 
complemented with much influential yet only partially tested stakeholders theory. 
Next the concept of competitive advantage, key to understanding survival, 
development and growth of firms is discussed from its inception to recent 
developments. Furthermore seminal works on servitization, core competences and 
business models will be discussed. A final exemplification of opens systems theory to 
analyzing specific phenomena such as innovation is discussed.  
 
General topics coverage: 
1. Theory sources, diffusion and landscape 
2. The role of managers in management theory 

3. Management theories performative role 
4. Theory building current and prospective avenues 
5. Recent management theory development case 
6. Challenges for relevant theories in management 
7. Institutional perspective on management theory 
8. Competitive advantage a key concept for management 
9. Influential concepts in management theory: competence, business model, 

servitization 
10. Open innovation 

 



Teaching mode 
There will be 60 hours of lectures, to be completed during the first and/or second 
semesters of PhD programme. The teaching method is basically exercises combined 
with active discussion and students participation, and specific tasks to be completed 
using dedicated software. During the course students will be asked to think critically, 
analyse and interpret the results of their work. The course is entirely delivered in 
English. 
 
Examination 
As part of the examination/final grade the students will be obliged to answer 
questions that will be discussed during lectures. The final examination is a written 
essay (details to be agreed with the professor responsible for the course).  
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